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Hi Chase,

After an in-depth analysis of megahpressurewashing.com I noticed some great 

opportunities to not only improve your traffic, but to convert more of your website visitors 

into leads or customers. With these changes outlined in this audit, I am confident we can 

improve your web presence and grow your business.

So, I'd like you to check out the audit report below and reach out to me if you have any 

questions.

If interested, I'd like to offer you free strategy session to go through this audit and answer 

any questions you may have. You can take the information offered and try to implement 

them yourself, pass it onto your current webmaster, or hire us,

I hope you find this informative and of tremendous value.

Cheers,

Ryan

https://megahpressurewashing.com/
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FOREWORD
Hi Chase,

Are you tired of guessing whether your website is working for you—or against you?

This website report measures everything that matters to the online success of your business. In 

other words, it’s all you need to make more strategic website and digital marketing decisions.

You can use this report to quickly and efficiently evaluate your website’s strengths and 

weaknesses—in more than 40 different ways.

The prioritized recommendations you’ll find here are easy to read and understand, so your 

business can better decide where to allocate its time and resources to gain a competitive edge.

Stop guessing about what’s wrong with your website—and read this comprehensive, jargon-free 

report instead.

Report structure

This report has been divided into different categories—from user experience and performance to 

search engine optimization.

We have compiled the most important and actionable items you need to help your business 

succeed online.

Explanations are detailed but easy to read—so you don’t need to be “an expert” to understand.

Please reach out to us if you have any questions or need additional details.

How to use this report

Work your way through the report to identify challenges and areas of opportunity. You’ll quickly 

realize you have a prioritized “to-do” list to help you make your online presence as strong as it can 

be.

If you have any questions or need professional assistance to help you accomplish any of the 

recommendations in this document, we’d love to hear from you at support@180sites.com or 

(951) 290-2722.

Cheers,

Ryan

mailto:support@180sites.com
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Here are the scores for your site:

MEGAHPRESSUREWASHING.CO

M

User Experience 100/100
GREAT

Conversion Optimization 100/100
GREAT

SEO / Online Visibility 95/100
GREAT

Performance & Security 73/100
FAIR

Impact Rating:

Our audit factors range from high impact to low impact based on how much they can 

influence the way your website converts visitors into leads and customers, performance, 

security and your rankings in search engine results.

Apply the recommendations below to help your site look nicer, run faster, rank better and 

start converting more visitors into customers.
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User experience and design is a strategic process of enhancing a website by improving the 

visual elements, usability, accessibility, and interactions to ensure the site is user friendly 

and intuitive to use.

Your website is often your customer’s first impression of your business. Your site should 

look professional, be simple and intuitive to use, and clearly explain what you do.

Today’s online visitor is savvy and will judge your whole business by what he or she sees in 

the first 3 seconds. Make your first impression count!

Your headline should be attention-getting, and your page copy should be clear and concise. 

It should effectively explain what you do, who you do it for, and why they should buy.

Most buyers are nearly done with their decision before they ever contact you. By making 

sure you have excellent page copy and headlines, you can help bias that decision in your 

favor.

On average, visitors now spend more than half of their time online on a mobile device. That 

means a mobile-friendly website is now a critical part of your online presence.

You can have Google test your website by using their Mobile-Friendly Test Tool

  Professional Website Design Passed

Learn More

  Relevant Headlines & Page Copy Passed

Learn More

  Mobile Friendly Passed

Learn More

Your Mobile Friendly Results

YOUR SCORE: 100 / 100User Experience

 High Impact

 High Impact

 High Impact

https://search.google.com/test/mobile-friendly
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•

Blocked Resources

https://googleads.g.doubleclick.net/pagead/viewthroughconversion/771335096/?

random=1581801838071&cv=9&fst=1581801838071&num=1&bg=ffffff&guid=ON

&resp=GooglemKTybQhCsO&u_h=732&u_w=412&u_ah=732&u_aw=412&u_cd=24&

u_his=2&u_tz=-480&u_java=false&u_nplug=0&u_nmime=0>m=2oa250&sendb=1&ig=

1&data=event%3Dgtag.config&frm=0&url=https%3A%2F%2Fmegahpressurewashing

.com%2F&tiba=Augusta%27s%20%231%20Rated%20Pressure%20Washing%3A%20

MEGAH%20Pressure%20Washing&hn=www.googleadservices.com&async=1&rfmt=

3&fmt=4

A simplified navigation system will intuitively help your website visitors know where they 

are on their site, where they can go, and how to get back again.

We recommend implementing a mobile friendly menu and arranging both your main and 

mobile menu so that there are no more two sub-levels beneath the main level.

High-quality, relevant images can increase user engagement on your website, help with 

branding, bring your product or service to life and help improve your search engine 

rankings.

Images have another advantage—they’re easier to consume than text. This is one of the 

reasons why a majority of users prefer them.

  User Friendly Navigation Passed

Learn More

  Relevant Use of Images Passed

Learn More

 Medium Impact

 Medium Impact
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When your visitors encounter a generic 404 "Page Not Found" error, they're likely to get 

frustrated and click away from your site. Implmenting a custom 404 page creates a better 

user experience, keeps visitors on your site, and helps them find what they're looking for.

If you're using WordPress, check if your theme includes a custom 404 page template. You 

can also use a plugin such as https://wordpress.org/plugins/404page.

High-quality, relevant video can increase user engagement on your website, quickly deliver 

your message, help improve your position in search engines like Google, and increase your 

reach when leveraged across platforms.

Video have another advantage—they’re easier to consume than text. This is one of the 

reasons why a majority of users prefer them.

  Custom 404 Page Passed

Learn More

  Relevant Use of Video Passed

Learn More

 Medium Impact

 Medium Impact

https://wordpress.org/plugins/404page/
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•

•

•

•

•

•

•

Conversion rate optimization (CRO) is the systematic process of increasing the percentage 

of website visitors who take a desired action — be that filling out a form, becoming 

customers, or otherwise.

Your website should display your phone number in a prominent place—for example, in the 

top right corner or in the mobile header—to make it easy for web visitors to contact you.

Many people don’t have the patience to click through to a contact us page anymore 

(especially if they’re on a mobile device and your menu links are too small to click). You 

could be losing a lot of potential customers right now by making it hard to contact you.

A call-to-action asks visitors to take a specific action on your site—buy, contact you, learn 

more, and so on. Every site needs at least one effective CTA in a noticeable place.

Common calls to action include:

Buy

Add to Cart

Subscribe

Sign Up

Start Chat

Click to Call

"Read / Learn More"

  Noticeable Phone No. Passed

Learn More

  Primary Call To Action (CTA) Passed

Learn More

YOUR SCORE: 100 / 100Conversion Optimization

 High Impact

 High Impact
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An intuitive form will help you capture high-quality lead information or, at the very least, an 

email address from visitors who aren’t interested in calling you.

It's important to have your forms in an easy to find place—usually before a visitor has to 

scroll. Keep the number of fields to a minimum, and use field validations to make sure your 

visitors’ information is submitted properly.

"Trust factors"—such as awards, affiliations, certifications, case studies, and guarantees—

help position your business as knowledgeable experts who can be relied on.

Trust factors are sometimes called “proof points” because they prove to your visitor that 

you know what you’re talking about and can be trusted with their money.

The thank you page is where  a visitor is redirected to once they’ve submitted a form on 

your site (contact form, free quote, email signup etc) If you don't have a thank-you page, 

then you're missing out on an additional opportunity to engage your visitors and to prompt 

them to take action.

To learn more about the ways you can use a thank-you page, see https://blog.hubspot.com/

customers/the-top-5-reasons-why-a-thank-you-page-is-crucial-to-your-marketing-

strategy.

  Lead Capture Forms Passed

Learn More

  Relevant Trust Factors Passed

Learn More

  Thank You Page Passed

Learn More

 High Impact

 High Impact

 High Impact

https://blog.hubspot.com/customers/the-top-5-reasons-why-a-thank-you-page-is-crucial-to-your-marketing-strategy
https://blog.hubspot.com/customers/the-top-5-reasons-why-a-thank-you-page-is-crucial-to-your-marketing-strategy
https://blog.hubspot.com/customers/the-top-5-reasons-why-a-thank-you-page-is-crucial-to-your-marketing-strategy
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Secondary CTAs help you engage visitors who are not interested in your primary CTA, or 

who may need additional information before taking the desired action.

Learn more about secondary calls to action from this resource at HubSpot.

Your USP clearly describes how your product or service solves your customer's needs or 

desires better than the competition.

Here’s an example USP formula to get you started: We are a _______ who help _______ with 

_______. Unlike our competitors, _______.

Reviews and testimonials help convince people to buy, because they are honest 

recommendations from people your visitors trust the most—other customers.

According to a Bright Local study, 84% of people trust online reviews as much as a personal 

recommendations. 74% of consumers surveyed also said that positive reviews make them 

trust a local business more.

  Secondary Call To Actions Passed

Learn More

  Unique Selling Proposition (USP) Passed

Learn More

  Testimonials / Reviews Passed

Learn More

 Medium Impact

 Medium Impact

 Medium Impact

https://blog.hubspot.com/marketing/everything-marketers-should-know-secondary-calls-to-action


#11

SEO gives you an edge over your competition by bringing more prospects and customers 

straight to your website from searches they make on search engines like Google.

When your site shows on the first page of the search engines, it puts your business in front 

of prospective customers. This leads to increased visibility, traffic and revenue.

Google, for example, is the #1 search engine and it processes nearly 3.5 billion searches per 

day!

The google search results for “Pressure Washing” in Augusta, GA, USA are shown below.

  Keyword Ranking on Page #1 Passed

Learn More

Google Search Results

MEGAH Pressure Washing: Augusta's #1 Rated Pressure ...
https://megahpressurewashing.com/1

Pressure Washing Augusta, GA | Call for Free... -
http://www.augustapressurewashing.com/2

The 10 Best Pressure Washing Services in Augusta, GA 2020
https://www.thumbtack.com/ga/augusta/pressure-washing/3

Home - All Clean Pressure Washing
https://www.allcleanpressurewashing.net/4

22 Best Pressure Washing Services - Augusta GA
https://www.homeadvisor.com/c.powerwashing.Augusta.GA.-14980.html5

YOUR SCORE: 95 / 100

*

SEO / Online Visibility

 High Impact
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To rank in search results, search engines have to be able to access your site—or “crawl” it—

to find out what information is on it. Describing that information is called “indexing.”

You can test your robots.txt file to see if it’s blocking your site from being crawled using 

Google's Robot.txt Tester. You can also see what Google sees when it tries to access your 

website by using the Fetch As Google Tool. When ready you can follow these directions to 

have Google crawl your site.

Using a keyword in your title helps search engines associate your page with a topic. Higher 

search engine positions are strongly correlated to keyword use here.

Top Dawg Pressure Washing | Augusta, GA Power Washing
http://www.topdawgpressurewashing.com/6

Power Washing Augusta - House Washing Georgia
https://www.allbritehousewash.com/7

THE BEST 10 Pressure Washers in Augusta, GA - Last ...
https://www.yelp.com/search?cflt=pressurewashers&find_loc=Augusta%2C+GA8

Pressure Washing - Augusta - Angie's List
https://www.angieslist.com/companylist/us/ga/augusta/pressure-washing.htm9

MEGAH Pressure Washing - Home | Facebook
https://www.facebook.com/MEGAHPressureWashing/10

  Accessible to Search Engines Passed

Learn More

  Keyword Used in Page Title Passed  High Impact

 High Impact

https://support.google.com/webmasters/answer/6062598?hl=en
https://support.google.com/webmasters/answer/6066468?hl=en
https://support.google.com/webmasters/answer/6259634?hl=en
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H1 tags can help improve your site’s search engine ranking. They are also a best practice for 

accessibility, and help potential visitors determine your page's content.

The H1 tag helps not only with your onsite SEO but it also effectively engage users and 

captures their attention since it is larger and most often bolder. To adhere to search engine 

best practices headlines should contain the relevant keyword target and be treated with 

the same importance as title tags.

Headings

H1 Augusta Pressure Washing

Subheadings

H2 Select A Package

Pick a Day & Time

Pressure Washing

House Washing

Roof Cleaning

Do You Need Pressure Washing?

Pressure Washing Augusta

H3 MEGAH Pressure Washing

Georgia's #1 RatedExterior Cleaning

Experience Georgia's Best Soft Washing

  Use of Keywords in H1 Tags Passed

Learn More

Your Website Headings

 High Impact
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We MakeExterior CleaningFast & Easy

Gutter Cleaning

Google My Business gets you in front of customers who are looking to buy. You’ll stand out, 

whether people are looking for you on Google Search or Maps.

When people search for you, does your phone number show up? Is the right address and 

website listed? Make sure your Name, Address and Phone (NAP) are consistent across the 

web.

  Google My Business (GMB) Passed

Learn More

Your Google My Business Listing Preview

Address:  2240 William Few Pkwy, Evans, GA 30809, USA

Phone:  (706) 445-6699

Website:  http://www.megahpressurewashing.com/?
utm_source=gmb&utm_medium=organic&utm_campaign=augusta

Monday 8:00 AM – 4:00 PM

Tuesday 8:00 AM – 4:00 PM

Wednesday 8:00 AM – 4:00 PM

Thursday 8:00 AM – 4:00 PM

Friday 8:00 AM – 4:00 PM

Saturday CLOSED

Sunday CLOSED

5   241 Google reviews

MEGAH Pressure Washing

Hours of Operation

Total Photos (10)

241 Review(s) View All Reviews

 High Impact

https://www.google.com/search?q=MEGAH+Pressure+Washing
https://www.google.com/search?q=MEGAH+Pressure+Washing
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MEGAH is absolutely fabulous! Truly professional, thorough, responsive, and hard-working. We had 
our home, driveway, pool area, and fence done today and it now SPARKLES! They communicated in 
advance, arrived on time, and worked diligently to get us all spiffed up. Ryan and Jason did an 
outstanding job!!!!

The team from estimate to completion did an awesome job. Our house looks so nice. The gutters and 
trim look so nice. My wife and I are so pleased. Megah does a great job, came on time, and did an 
even better job than we could have imagined.

Price was fair. Work was done quickly. They "squeezed me in" to ensure the exterior of my home was 
cleaned before I moved. Great experience overall. Thank you.

First time customer with a great experience! This team knows what they are doing. Everything from 
scheduling to paying for the service was easy and professional. Well done Megah!

A truly wonderful experience. Everyone throughout the entire process was professional, courteous, 
timely, and did an excellent job of communicating with us. We could not have asked for a better 
experience.

Analytics help you better understand your visitors and customers to improve engagement, 

usability and drive sales. Google Analytics & Tag Manager are popular free service.

Visit the Google Analytics site or Google Tag Manager page to learn more about how it can 

help your business.

Search engines consider example.com and www.example.com to be different. Unless you 

use a WWW Resolve, you could be penalized for duplicate content.

  Google Analytics / Tag Manager Passed

Learn More

  WWW Resolve Passed  High Impact

 High Impact

https://analytics.google.com
https://www.google.com/analytics/tag-manager


#16

Page titles are an important factor in your search engine position. Note that search engines 

often only show about the first 60 characters of your title in their search results.

Optimizing it can help boost your search engine rankings.

This search-engine facing text can influence a page’s position in search results. On the 

results page, it also provides context to searchers about your page’s topic and focus.

When users share your page on social media sharing sites like Facebook and Google+ the 

site will show your meta titles & descriptions tags.

 Title Augusta's #1 Rated Pressure Washing: MEGAH Pressure Washing

 Description
#1 Rated in Augusta GA with 400+ 5 Star Reviews! We do Pressure Washing, 
House Washing, Roof Cleaning, Gutter Cleaning & More! Get A Quote In Just 
60 Seconds.

Search engines use this description to describe your page. Its maximum length is usually 

160 characters. A good description can convince more searchers to click on your link.

Learn more here.

  Optimal Page Title Length Passed

Learn More

  Meta Title & Descriptions Passed

Learn More

Meta Title & Description

  Meta Description Length Passed

Learn More

 Medium Impact

 Medium Impact

 Medium Impact

https://moz.com/learn/seo/meta-description
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Make sure to use relevant keywords in your meta description for your website pages. This 

can help increase your page's prominence and visibility when users search for the specific 

keyword and will likely lead to more website clicks.

Learn more here.

A sitemap is a file that lists the pages in your site to help search engines find them easily. 

The sitemap is generated automatically so you don’t have to manually update it.

Most content management systems like WordPress, Joomla and Drupal have plugins or 

addons to dynamically create sitemaps.  You can also use a free service like XML-Sitemaps

to create a sitemap.xml file and submit it to search engines.

This piece of website code is used to tell visually impaired people what an image is about. It 

can also help search engines understand why you’re using an image.

Add ALT attribute in image tag. Correctly describing your images using keywords helps 

visually impaired people using a text reader app to browse the web as well as tell search 

engines about your business and products.

You can learn more about what alt tags are, why they are important and how to add them 

on your site here.

  Keywords in the Meta Description Passed

Learn More

  Sitemap.xml File Passed

Learn More

  Alt Attribute Failed

Recommended Action

Learn More

 Medium Impact

 Medium Impact

 Medium Impact

https://moz.com/learn/seo/meta-description
https://www.xml-sitemaps.com/
https://www.bigcommerce.com/ecommerce-answers/what-is-an-alt-tag-and-how-does-it-impact-seo/
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Having your site show up on search engines is critical for your business. Your listing needs 

to tell search engines and visitors what your website is about.

Schema markup code helps search engines return more informative results about your 

business to users. Used effectively, it can boost your website rankings.

You can learn how to get started with used schema by visiting Schema.org. You can also test 

your website schema using Google's Structured Data Testing Tool.

We have excluded the following schema markup (Webpage, hentry, and Website) because 

they are basic. Visit Schema.org to identify the appropriate markup to get the best results.

Show schema tag results.

  Your Google Listing Passed

Google Website Listing Preview

Augusta's #1 Rated Pressure Washing: MEGAH Pressure Washing
https://megahpressurewashing.com
#1 Rated in Augusta GA with 400+ 5 Star Reviews! We do Pressure Washing, House 
Washing, Roof Cleaning, Gutter Cleaning & More! Get A Quote In Just 60 Seconds.

  Schema Markup Passed

Learn More

Your Website Schema Markup

WebPage 1 ITEM

LocalBusiness 1 ITEM

WebSite 1 ITEM

CreativeWork 1 ITEM

 Medium Impact

 Medium Impact

http://www.schema.org
https://search.google.com/structured-data/testing-tool/u/0/
https://schema.org/
https://search.google.com/structured-data/testing-tool/u/0/#url=https://megahpressurewashing.com/
https://megahpressurewashing.com
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Open graph tags when used on your website allow you to control how and what content 

shows up when a link from your site is shared on Social Media sites like Facebook or 

Twitter.

You can learn more about the Open Graph tags and protocol by visiting http://ogp.me/

MEGAHPRESSUREWASHING.COM

Augusta's #1 Rated Pressure Washing: MEGAH Pressure 
Washing
#1 Rated in Augusta GA with 400+ 5 Star Reviews! We do Pressure Washing, 
House Washing, Roof Cleaning, Gutter Cleaning & More! Get A Quote In Just 60 
Seconds.

Based on the raw tags, we constructed the following Open Graph properties

 og:title Augusta's #1 Rated Pressure Washing: MEGAH Pressure Washing

 og:description #1 Rated in Augusta GA with 400+ 5 Star Reviews! We do Pressure 

Washing, House Washing, Roof Cleaning, Gutter Cleaning & More! 

Get A Quote In Just 60 Seconds.

  Open Graph Passed

Learn More

Open Graph Result





 Medium Impact

http://ogp.me/
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 og:url megahpressurewashing.com/

 og:image https://megahpressurewashing.com/wp-content/uploads/2019/07/

augusta-pressure-washing.png

If you are a local business, you want your businesses to show in the Local 3-Pack at the top 

of the results page above the organic listings. This leads to increased visibility, traffic and 

revenue.

The Local 3-Pack appears in the #1 spot 93% of the time when a local search is performed – 

and 46% of all searches on Google are of this nature. Learn more >>

The local map results for “Pressure Washing” in Augusta, GA, USA are shown below.

Using keywords in the alt attribute of an image can boost search rankings slightly—but it 

can also add value for sight-impaired users.





  Local Map Pack Listing Passed

Learn More

Local Map Results

Pressure Washing Augusta
https://www.pressurewashingaugustaga.com/1

MEGAH Pressure Washing
http://www.megahpressurewashing.com/?
utm_source=gmb&utm_medium=organic&utm_campaign=augusta

2

ReNEW Softwash Augusta
http://renewsoftwashaugusta.com/3

  Keywords in Image Alt Attribute Passed

*

 Low Impact

 Medium Impact

https://www.searchenginejournal.com/local-seo-stay-competitive-googles-local-3-pack/143185/
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You can learn more about what alt tags are, why they are important and how to add them 

on your site here.

Search engines seek pages that contain relevant and unique content that best serves a 

searcher’s intent. Longer content has been shown to rank higher in Google's search results.

Based on SERP data from SEMRush, according to a case study of 1 million search results 

Backlinko found that longer content tends to rank higher in Google's search results. The 

average Google first page result contains 1,890 words.

It’s code FB provides that goes on your site so you can show ads on FB to people who have 

visited your site. It also tracks actions that can be used for optimizing your FB ads.

The FaceBook pixel is critical for any company using or planning to use Facebook for 

Advertising. You can learn more by visiting the Facebook Business resource page.

Learn More

  Sufficient Page Content Passed

Learn More

  FB Pixel Passed

Learn More

 Low Impact

 Low Impact

https://www.bigcommerce.com/ecommerce-answers/what-is-an-alt-tag-and-how-does-it-impact-seo/
https://www.facebook.com/business/a/facebook-pixel-tracking-benefits
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Securing your website builds trust. Slow loading pages are a killer! Make your pages faster. 

Increasing your page time can improve your visitor experience and increase your 

conversion rates.

Security technology called an SSL certificate protects websites from attacks—and gives 

visitors confidence that your site is authentic and trustworthy.

SSL is important because the info you send on a web page is passed across multiple devices 

on different networks before it gets to the destination server. If things like credit card 

numbers, usernames and passwords, and other sensitive information aren't encrypted with 

SSL, hackers and malicious scripts can steal that data.

Every second counts when a visitor is waiting for your landing page to load.  Slow page 

speeds lead to poor user experience. Stats show that your conversions drop for every 

second longer your visitor has to wait.

Use website caching services, compress of your scripts and use other speed optimization 

techniques to make your landing page load faster.

  HTTPS Passed

Learn More

HTTPS Test Results

We've identified that the site is running on https://megahpressurewashing.com/.

  Google Page Speed Failed

Recommended Action

Learn More

YOUR SCORE: 73 / 100Performance & Security

 High Impact

 High Impact
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Check out Google's PageSpeed Insights Tool for more info. Other popular page 

performance testing tools you can use are GTmetrix and Pingdom.

Lab Data

Opportunities

OPPORTUNITIES ESTIMATED SAVINGS

1 Eliminate render-blocking resources 1.25 s

2 Remove unused CSS 0.24 s

Diagnostics

1 Serve static assets with an efficient cache policy 49 resources found

2 Avoid chaining critical requests 48 chains found

3 User Timing marks and measures

4 Ensure text remains visible during webfont load

Page Speed Results

DESKTOP SPEED

57 / 100
Nearly half of all visitors will leave a desktop 
site if the page doesn't load within 3 
seconds.

2.4 s 

2.5 s 

2.4 s 

First Contentful Paint

Speed Index

First CPU Idle

2.4 s 

2.5 s 

10 ms 

First Meaningful Paint

Time to Interactive

Estimated Input Latency

https://developers.google.com/speed/pagespeed/
https://gtmetrix.com/
https://tools.pingdom.com/
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5 Keep request counts low and transfer sizes small 78 requests • 3,284 KB

6 Avoid enormous network payloads Total size was 3,284 KB

7 Avoid an excessive DOM size 959 elements

Get detailed desktop page speed recommendations.

Lab Data

Opportunities

OPPORTUNITIES ESTIMATED SAVINGS

1 Eliminate render-blocking resources 2.4 s

2 Remove unused CSS 1.35 s

3 Serve images in next-gen formats 0.3 s

Diagnostics

1 Serve static assets with an efficient cache policy 51 resources found

MOBILE SPEED

30 / 100
Nearly half of all visitors will leave a mobile 
site if the page doesn't load within 3 
seconds.

5.2 s 

6.3 s 

8.4 s 

First Contentful Paint

Speed Index

First CPU Idle

8.4 s 

9.9 s 

170 ms 

First Meaningful Paint

Time to Interactive

Estimated Input Latency

https://developers.google.com/speed/pagespeed/insights/?url=https://megahpressurewashing.com/&tab=desktop
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2 Avoid chaining critical requests 48 chains found

3 User Timing marks and measures

4 Minimize main-thread work 6.3 s

5 Ensure text remains visible during webfont load

6 Keep request counts low and transfer sizes small 80 requests • 3,277 KB

7 Avoid enormous network payloads Total size was 3,277 KB

8 Avoid an excessive DOM size 959 elements

9 Reduce JavaScript execution time 2.7 s

Get detailed mobile page speed recommendations.

Every second counts when a visitor is waiting for your landing page to load. Slow page 

speeds, lead to poor user experience. Stats show that your conversions drop for every 

second longer your visitor has to wait.

You can have GTmetrix test your page speed by using their page speed scan. Other popular 

page performance testing tools you can use are Page Speed Insights Tool and Pingdom.

  GTmetrix Page Speed Passed

Learn More

Page Speed Results

 High Impact

https://developers.google.com/speed/pagespeed/insights/?url=https://megahpressurewashing.com/&tab=mobile
https://gtmetrix.com/
https://developers.google.com/speed/pagespeed/
https://tools.pingdom.com/
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RECOMMENDATION GRADE TYPE PRIORITY

Leverage browser caching SERVER HIGH

Enable compression SERVER HIGH

Minify JavaScript JS HIGH

Avoid bad requests CONTENT HIGH

Specify a cache validator SERVER HIGH

Optimize the order of styles and scripts CSS/JS HIGH

Minimize redirects CONTENT HIGH

Defer parsing of JavaScript JS HIGH

Minify HTML CONTENT LOW

B D(88%) (63%)

Performance Scores

Page Speed Score YSlow Score

2.4s 1.56MB 76

Page Details

Fully Loaded Time Total Page Size Requests

Page Speed

E (60)

B (82)

A (91)

A (92)

A (92)

A (92)

A (92)

A (92)

A (99)
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RECOMMENDATION GRADE TYPE PRIORITY

Minimize request size CONTENT HIGH

Specify a Vary: Accept-Encoding header SERVER LOW

Inline Small CSS CSS HIGH

Serve scaled images IMAGES HIGH

Combine images into CSS sprites IMAGES HIGH

Specify image dimensions IMAGES MEDIUM

Specify a character set CONTENT MEDIUM

Avoid CSS @import CSS MEDIUM

Avoid landing page redirects SERVER HIGH

Serve resources from a consistent URL CONTENT HIGH

Put CSS in the document head CSS HIGH

Inline Small JavaScript JS HIGH

Optimize images IMAGES HIGH

Avoid a character set in the meta tag CONTENT LOW

Minify CSS CSS HIGH

Enable Keep-Alive SERVER HIGH

A (99)

A (99)

A (100)

A (100)

A (100)

A (100)

A (100)

A (100)

A (100)

A (100)

A (100)

A (100)

A (100)

A (100)

A (100)

A (100)
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RECOMMENDATION GRADE TYPE PRIORITY

Prefer asynchronous resources JS MEDIUM

RECOMMENDATION GRADE TYPE PRIORITY

Make JavaScript and CSS external CSS/JS MEDIUM

Use a Content Delivery Network (CDN) SERVER MEDIUM

Make fewer HTTP requests CONTENT HIGH

Add Expires headers SERVER HIGH

Reduce DNS lookups CONTENT LOW

Use cookie-free domains COOKIE LOW

Reduce the number of DOM elements CONTENT LOW

Compress components with gzip SERVER HIGH

Avoid URL redirects CONTENT MEDIUM

Avoid HTTP 404 (Not Found) error CONTENT MEDIUM

Make AJAX cacheable JS MEDIUM

Configure entity tags (ETags) SERVER LOW

Remove duplicate JavaScript and CSS CSS/JS MEDIUM

A (100)

YSlow

F (0)

F (0)

F (0)

F (0)

F (45)

C (75)

B (89)

B (89)

B (90)

A (95)

A (100)

A (100)

A (100)
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RECOMMENDATION GRADE TYPE PRIORITY

Avoid CSS expressions CSS LOW

Make favicon small and cacheable IMAGES LOW

Reduce cookie size COOKIE LOW

Minify JavaScript and CSS CSS/JS MEDIUM

Avoid AlphaImageLoader filter CSS MEDIUM

Use GET for AJAX requests JS LOW

These technologies make your website pages to load significantly faster. That’s important 

because of the "three-second rule"—you've only got three seconds to make an impression 

on your site.

You can learn more about browser caching and page compression by visiting Google's Page 

Speed Documentation or visiting the GTmetrix Browser caching knowledgebase.

A (100)

A (100)

A (100)

A (100)

A (100)

A (100)

  Browser Caching & Compression Passed

Learn More

 Medium Impact

https://developers.google.com/speed/docs/insights/LeverageBrowserCaching
https://developers.google.com/speed/docs/insights/LeverageBrowserCaching
https://gtmetrix.com/leverage-browser-caching.html
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Next Step To A Successful Website
Address the action items in these tabs to help your site look nicer, rank better and start 

converting more visitors into customers.

Task Recommended Action

SEO / Online Visibility

Alt Attribute

Medium Impact

Add ALT attribute in image tag. Correctly 

describing your images using keywords helps 

visually impaired people using a text reader app 

to browse the web as well as tell search engines 

about your business and products.

Performance & Security

Google Page Speed

High Impact

Use website caching services, compress of your 

scripts and use other speed optimization 

techniques to make your landing page load 

faster.
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Chase

We appreciate you taking the time to review this audit. Your website's design, content and 

optimization not only helps your site rank better but it increases your chances of 

converting your visitors into leads and customers. The actionable information in this audit 

when followed can help you rank better than the competition, get more traffic and generate 

more business.

If you are interested in improving your SEO & your user experience. We can help! We’ll 

share with you the exact system, philosophy and formula we’ve used to transform other 

sites into lead-generating, money-making marketing machines in just a matter of weeks — 

AND for a fraction of the cost you’d normally pay. Please use the information below to 

contact us anytime.

Thanks,

Ryan Golgosky

Owner 

support@180sites.com | 180sites.com

mailto:support@180sites.com
https://180sites.com/


DOUBLE YOUR 

WEBSITE LEADS!
We can help! We’ll share with you the exact system, 

philosophy and formula we’ve used to transform 

hundreds of sites into lead-generating, money-making 

marketing machines in just a matter of weeks — AND for 

a fraction of the cost you’d normally pay.

Or call us now at (951) 290-2722

Schedule Your Website Consultation

Ryan Golgosky
Owner

support@180sites.com

(951) 290-2722

https://180sites.com/

https://180sites.com/get-started/
mailto:support@180sites.com
https://180sites.com/
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